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TIPOLOGY OF CONTENT (V01)
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40
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1
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All Swedish parties have now published their posters, some paper ads and videos. However, only Socialdemokraterna decided to purchase airtime for their
spot on TV. The other parties decided to disseminate their videos on social media and their own websites. All parties have rather intense activity on their
Facebook page (posts from the Centerpartiet and Feministiskt initiativ are not collected due to technical limitations of the system). 

www.electionsmonitoringcenter.eu

Vänsterpartiet

Socialdemokraterna

Moderaterna

Liberalerna

Miljöpartiet – de gröna

Sverigedemokraterna

Kristdemokraterna

Centern



ON WHICH DIMENSION IS THE CONTENT MAINLY FOCUSED? (V27)
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A vast majority of all political communication efforts made by the parties have an
exclusively European perspective (62%). Some posters and social media posts contrast EU
and Swedish perspectives (14,4 %) and only 10 % have a domestic perspective. European
election campaigns are sometimes accused of focusing on domestic issues instead of
European. This seems not to be the case in Sweden.
 
There are however, some differences between the parties, where Moderaterna and
Centerpartiet are more inclined to empahzise national perspectives and Eurosceptic
parties like Sverigedemokraterna use a contrast perspective in their appeals. Miljöpartiet
tend to neither use European nor domestic perspectives in their propaganda, whereas the
pro-European Liberalerna appeals have the most visible European perspective.  

www.electionsmonitoringcenter.eu

legend National European National/European Extra EU None
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HOW IS THE EUROPE REPRESENTED? (V28)
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In general, Swedish political parties seem to have a more positive than a negative image of
Europe in their political communication. However, one should be aware of that does not
necessarily mean that EU is seen in a positive light. Some parties contrast Europe and EU,
where the former is seen as positive and the latter from a more critical perspective.
 
The general view on EU is rather clear positive in the parties framing of Europe. Liberalerna
have an almost exclusively positive perspective of Europe, whereas more Eurosceptic
parties (Sverigdemokraterna and Kristdemokraterna) have a more ambivalent view in their
appeals. 
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legend Strongly positive Positive Neutral Negative Strongly negative Not represented
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THE MESSAGE OF THE CONTENT IS MAINLY (V37)
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Political communication in the Sweden European elections seem to be predominately
neutral in its rhetoric. One third can be considered as emotional and only a small part use
rationality as rhetorical approach. This pattern seems to be a general pattern, even if
Moderaterna and Miljöpartiet more often use statistics and other rational arguments in
their political communication. 
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